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Continuing along our growth path

Ariston Thermo’s goals 
and strategy:

Strengthening our presence in mature markets

Sharpening our focus on product innovation

Investing in people as our key resource for development 

Further improving our operations

Paolo Merloni, 
Executive Chairman

“We wish to bring culture, 
organisation and products 
even closer to local 
demand, improving our 
understanding of it 
to better meet its needs”.

OUR GROWTH IN 2015 MAKES  
US CONFIDENT IN THE FUTURE

015 was a year of growth for Ariston 
Thermo that brought us great results in sales 
and profitability. These results can be even 
better appreciated considering the strong 
political and economic turmoil affecting 

many important world economies, not to mention the 
effects of the ErP Directive coming into force.
In 2015 we successfully carried out our plans to 
strengthen our organisation, with significant branch 
openings whilst expanding our product lines.  
Indeed, never before, as in this period, has our 
product portfolio benefited from such radical 
development. We have also renewed our 
commitment to build up our brands through 
continued significant investment. As in previous 
years we have progressed on our path of external 
growth as well. Gastech-Energi, number one in 
Denmark for domestic boiler maintenance services, 
and SPM, French leader in burner technology, were 
brought into our Group in 2015. Lastly, we have 
completed an important share buy-back transaction, 
providing us with greater flexibility in seizing 
future growth opportunities. We are fully aware 
of the difficult challenges awaiting us in the future. 
Nevertheless, we look at the future, especially at 
2016, with renewed confidence and determination. 

We shall continue our work in countries with high 
economic growth, as we bring culture, organisation 
and products even closer to local demand, 
improving our understanding of it to better meet 
its needs. At the same time we shall endeavour 
to strengthen our presence in mature markets, 
where we are already among the leaders.
As we sharpen our focus on product innovation, 
through the increased commitment of human 
and financial resources, we shall be able to offer 
even more efficient products and solutions, which 
are linked to and respectful of the environment.
In the end, we are working to further improve  
the performance of our operations, in terms 
of quality, efficiency and levels of service, 
so that we can guarantee our customers 
even higher levels of satisfaction.
These are just a few of the ingredients for our 
future development. Among all of them, the most 
important are to be found in our people. 
Their skills and energy are the main drivers 
of our development.  It is only thanks to those 
people that Ariston Thermo will see continued 
growth well into the future and will contribute  
to improving our customers’ quality of life, while 
helping to preserve the environment.
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250 million people in the world 
use and appreciate our products every day.
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EFFICIENCY PEOPLE AND PLACES BRANDS AND PRODUCTSEXCELLENCEEXCELLENCEIDENTITY

A global leader in thermic comfort and energy efficiency.

Who we are and what we do

ARISTON THERMO Ariston Thermo operates in three different sectors  

with leading brands and an extensive range  

of products and services.

COMPONENTS BURNERS

All over the world, Ariston Thermo is synonymous 
with comfort, energy efficiency and respect for the 
environment, thanks to its high efficiency products, 
its plants in compliance with the most advanced 
production standards and excellent pre- and  
after-sales customer support services.
The Group has now a leadership position in the global 
thermic comfort market for domestic, commercial  
and industrial spaces.

Solar thermal
Air conditioners

Boilers
Water heaters

Burners

Burners

Services

Services

System 
components

Heat pumps

Heating elements

Thermostats

90%

5%5%

THERMIC COMFORT
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Global presence and local resources: our numbers describe
a solid and growing Group rooted in its values and the local territory.

2015 highlights

THE GROUP  
BY NUMBERS

BILLION EURO
IN SALES

EMPLOYEESMILLION PRODUCTS  
PER YEAR

MILLION EURO IN
INVESTMENTS AND R&D

1.43 6,7007 72
89% of sales is generated outside Italy. Local resources hold 89%  

of managerial positions.
(and over 35 million components)

Sold in over 150 countries in the world.
The Group features 18 centres of competence for product 

research and development in 10 countries.

EMPLOYEES  
BY GEOGRAPHIC AREA

EMPLOYEES  
BY BUSINESS SEGMENT

SALES  
BY BUSINESS SEGMENT

SALES  
BY GEOGRAPHIC AREA
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EFFICIENCY PEOPLE AND PLACES BRANDS AND PRODUCTSEXCELLENCEEXCELLENCEIDENTITY

GLOBAL VISION,
LOCAL ACTION
Ariston Thermo is the world’s partner in energy efficient thermic comfort,
with a strong and long established presence in Europe
and emerging countries over time.

 

Direct commercial presence

Industrial presence

COMPANIES AND REPRESENTATIVE OFFICES

Argentina  Buenos Aires
Austria  Vienna
Belarus Minsk
Belgium  Anderlecht
Brazil  São Paulo
China  Shanghai
Croatia  Zagreb
Czech Republic  Prague
Denmark  Risskov
Egypt  Cairo
France  La Roche-Sur-Foron
 Paris
 Vieux-Thann
Germany  Frankfurt 
 Hechingen
 Pirna
Hungary  Budapest

India  Pune
Indonesia  Jakarta
Italy  Arcevia
 Fabriano
 Follina
 Milan
 Resana
Kazakhstan  Almaty
Morocco  Casablanca
Netherlands Kerkrade
 Lichtenvoorde
 Naarden
Poland  Krakow
Portugal Sintra
Romania  Bucarest
Russia  Moscow
Saudi Arabia  Riyahd 

Singapore  Singapore
South Africa Johannesburg
Spain  Barcelona
Switzerland  Aarburg
 Manno
 Puidoux
 Vilters
Turkey  Istanbul
Ukraine  Kiev
United Arab Emirates Dubai
United Kingdom  Basildon
 High Wycombe
Uzbekistan  Tashkent
Vietnam  Hanoi

54
OPERATING  
COMPANIES AND 6 
REPRESENTATIVE
OFFICES IN 34 COUNTRIES

20     
PRODUCTION SITES
IN 12 COUNTRIES

18 
CENTRES OF COMPETENCES
AND R&D IN 10 COUNTRIES

150 
DISTRIBUTION  
COUNTRIES

Belgium   Namur
China   Wuxi
France   Chartres
  Vieux-Thann
Germany   Pirna
India   Pune
Italy   Arcevia
  Cerreto
  Follina
  Genga
  Osimo
  Resana
  Serra de’ Conti
Netherlands   Kerkrade
  Lichtenvoorde
Russia   Saint Petersburg
South Africa   Johannesburg
Switzerland   Biasca
Uzbekistan   Navoi
Vietnam   Hanoi

PRODUCTION SITES
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Over 85 years of growth driven by passion and competence.

From 1930 to today 

OUR HISTORY

20151930 2001 2005 2008 2009 2011 2013 20141960s

Aristide Merloni founds
the Industrie Merloni
in the Marche Region of Italy, 
starting the production  
of weighing scales.

The Company becomes
a leader in the Italian
water heater segment
and expands into Western
Europe’s main markets.

By setting up subsidiaries
in Eastern Europe and Asia,
the Company consolidates
its global leadership in
heating and water heating:
in these years, it acquires
Racold, the largest water
heating company in India,
and opens its first wholly
owned factory in China.

The Company 
opens a new
factory in Saint 
Petersburg,
Russia, and 
acquires Ecoflam,
an Italian leader in 
heating systems.

The Group changes its name
to Ariston Thermo and is a global
leader in the heating and water
heating industry, offering 
an already full range of products,
systems and services.

Ariston Thermo finalises 
the acquisition of DhE, an Italian
leader in the sector of heating
elements for commercial
and industrial applications,
and enters into a joint venture
for manufacturing and selling
high-efficiency home heating
systems in Uzbekistan.

The Group opens a new branch, 
Ariston Thermo Indonesia, and 
debuts on the Danish market with 
the acquisition of Gastech-Energi 
A/S. The Group also acquires  
SPM, French manufacturer  
of burners and components. On 
Ariston Thermo’s 20th anniversary 
in Russia, a new logistics hub is 
opened in Saint Petersburg.

With nearly 600 employees
and 5 plants, the Company starts 
the production of gas cylinders
and electric water heaters.
It is during this period of intense
growth that the Ariston brand is
created.

Already a market leader 
in water heating, the Company
enters the heating sector 
and starts producing boilers.

The Group acquires a
number of historical
companies and brands 
in the heating and burners
industry: Chaffoteaux,
Elco, Cuenod and
Rendamax.

After acquiring the Swiss
company Termogamma SA,
specializing in heat pumps,
the Group opens the European
centre of competence for
solar thermal energy in Italy.

By acquiring Cipag SA and
Domotec AG, Ariston Thermo
confirms its leadership 
in Switzerland in the production,
distribution and maintenance
of water heating systems.

Ariston Thermo acquires ATAG Heating, a Dutch 
highend brand in the heating industry. In the same 
year, two important transactions are conducted 
to expand production in the markets enjoying 
greatest growth: the acquisition of Heat Tech
Geysers, the second player in the South African 
market for water heaters, and the inauguration  
of a new factory in Vietnam, at the forefront
in the production of electric water heaters.               

1970s 1980s 1990s



EXCELLENCEIDENTITY

17

EFFICIENCY PEOPLE AND PLACES BRANDS AND PRODUCTSEXCELLENCE

16

COMPANY PROFILE

Over 85 years of growth driven by passion and competence.

From 1930 to today 

OUR HISTORY

20151930 2001 2005 2008 2009 2011 2013 20141960s

Aristide Merloni founds
the Industrie Merloni
in the Marche Region of Italy, 
starting the production  
of weighing scales.

The Company becomes
a leader in the Italian
water heater segment
and expands into Western
Europe’s main markets.

By setting up subsidiaries
in Eastern Europe and Asia,
the Company consolidates
its global leadership in
heating and water heating:
in these years, it acquires
Racold, the largest water
heating company in India,
and opens its first wholly
owned factory in China.

The Company 
opens a new
factory in Saint 
Petersburg,
Russia, and 
acquires Ecoflam,
an Italian leader in 
heating systems.

The Group changes its name
to Ariston Thermo and is a global
leader in the heating and water
heating industry, offering 
an already full range of products,
systems and services.

Ariston Thermo finalises 
the acquisition of DhE, an Italian
leader in the sector of heating
elements for commercial
and industrial applications,
and enters into a joint venture
for manufacturing and selling
high-efficiency home heating
systems in Uzbekistan.

The Group opens a new branch, 
Ariston Thermo Indonesia, and 
debuts on the Danish market with 
the acquisition of Gastech-Energi 
A/S. The Group also acquires  
SPM, French manufacturer  
of burners and components. On 
Ariston Thermo’s 20th anniversary 
in Russia, a new logistics hub is 
opened in Saint Petersburg.

With nearly 600 employees
and 5 plants, the Company starts 
the production of gas cylinders
and electric water heaters.
It is during this period of intense
growth that the Ariston brand is
created.

Already a market leader 
in water heating, the Company
enters the heating sector 
and starts producing boilers.

The Group acquires a
number of historical
companies and brands 
in the heating and burners
industry: Chaffoteaux,
Elco, Cuenod and
Rendamax.

After acquiring the Swiss
company Termogamma SA,
specializing in heat pumps,
the Group opens the European
centre of competence for
solar thermal energy in Italy.

By acquiring Cipag SA and
Domotec AG, Ariston Thermo
confirms its leadership 
in Switzerland in the production,
distribution and maintenance
of water heating systems.

Ariston Thermo acquires ATAG Heating, a Dutch 
highend brand in the heating industry. In the same 
year, two important transactions are conducted 
to expand production in the markets enjoying 
greatest growth: the acquisition of Heat Tech
Geysers, the second player in the South African 
market for water heaters, and the inauguration  
of a new factory in Vietnam, at the forefront
in the production of electric water heaters.               

1970s 1980s 1990s



18 19

COMPANY PROFILE

EFFICIENCY PEOPLE AND PLACES BRANDS AND PRODUCTSEXCELLENCEEXCELLENCEIDENTITY

January JulyMarch OctoberFebruary AugustApril NovemberMay December

This was an outstanding year, full of events and awards in Europe and the rest of the 
world, which strengthened the Group’s presence on the most important markets.

A path of continuous growth

2015 HIGHLIGHTS

Racold launches a solidarity 
initiative with the “Wake up 
Bucket Challenge” campaign, 
challenging the public to make 
films of themselves while pouring 
a bucket of lukewarm water  
over their heads and to share the 
video on a dedicated web page. 
For every 25 videos uploaded, 
Racold will donate a water 
heater to disadvantaged families, 
orphanages or rest homes  
in India.

Ariston Thermo acquires SPM, French 
manufacturer specializing in burners and 
components. This highly innovative company 
has developed distinctive expertise on low NOx 
emission technology over the years.

Ariston Thermo is now acknowledged in China 
as a prestigious and well-known international 
brand, making it therefore eligible for protection. 
Indeed, the Nanjing Court issued a judgement 
against two local companies for Ariston trademark 
infringement.

Ariston Thermo participates in the ISH 
Trade Fair in Frankfurt, the world’s largest 
exhibition for energy-efficiency heating. 
The 2015 edition shows a record attendance 
and is a great success for the Group.

Ariston Thermo presents its new branch, 
Ariston Thermo Indonesia, in Jakarta,  
ready to meet the high-quality water heating 
needs of the Indonesian market.

In Indonesia, Ariston Thermo 
launches the new SLIM series water 
heaters’ range, designed to offer 
the highest levels of comfort, safety, 
reliability and energy efficiency. These 
water heaters are the first 
on the Indonesian market capable 
of producing up to 30 litres of hot 
water with a power absorption 
of only 350 watts.

Ariston Thermo acquires 
Gastech-Energi A/S, one of 
the leading thermic comfort 
companies in Denmark. 
The company, with over 150 
employees and annual sales 
of about 26 million Euros, will 
enable the Group to enter 
a market, where it had no 
direct presence, and establish 
important operational 
synergies at the same time.

The Ariston brand launches the 
new global advertising campaign 
for its range of products 
for water heating and space 
heating focused on “Comfort 
Always On”. The campaign is 
presented on television, the web 
and the press in Europe 
and in Asia.

Ariston Clas Premium Evo wins the gold 
medal for the best condensing boiler  
in Spain. A Spanish consumer association 
chooses it after conducting a study  
on condensing technology products.  
The Ariston Clas Premium Evo earns  
the highest score for both heating 
and hot water production.

In Vietnam, Ariston Thermo presents 
the new Andris Lux and Slim 30 
Electronic. This new product range, 
developed on the specific needs 
of Vietnamese consumers, is designed 
in cooperation with the Italian 
industrial designer Umberto Palermo. 
Production takes place at the new 
Bac Ninh plant, opened in April 2014, 
making it the Group’s number two 
manufacturing facility in Asia in terms 
of size and capacity.

On Ariston Thermo’s 20th 
anniversary in Russia, a new  
10,000 m2 logistics hub is opened  
in Saint Petersburg. 

Akva-Therm, one of the best-known 
industry journals in Russia, awards 
Ariston Thermo with the Energy 
Efficiency Award for successful 
promotion of energy efficiency, 
renewables and condensing boilers.

Ariston Thermo Russia 
donates new domestic water 
heating systems to two 
major Russian museums, 
the historic Peterhof Museum 
in Saint Petersburg and the 
prestigious Kuskovo Museum 
in Moscow. These systems 
are high-efficiency new 
generation solutions designed 
to ensure the highest level of 
comfort with the lowest power 
consumption.
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The world’s energy consumption is increasing, and with it CO2

emissions: the planet’s environmental sustainability is at risk.

The global scenario 

AREAS OF INTERVENTION
TO CURB CO2

Source: World Energy Outlook, IEA 2015

• Energy efficiency
represents the  
main intervention
to curb CO2.

THE ENERGY CHALLENGE
IN THE SECTOR
OF THERMIC COMFORT

Every year, both domestic
and commercial global
consumption of primary
energy increases
proportionally to the social,
economic and industrial
development of emerging
countries, and adds to
the already significant
consumption of Western
countries.

According to the 2015 report
of the International Energy
Agency, if we consider the total
number of possible areas of
intervention for curbing CO2

emissions, 53% derives from
the energy efficiency of 
products used by end users.
More efficient products can
contribute to substantially
reducing the forecast increase 
in annual emissions.

• Rising
consumption
causes higher
CO2 emissions.

The most recent estimates
on the amount of global CO2

emitted into the atmosphere,
as a direct consequence
of energy consumption,
show an increase from 31.6
Gton/year in 2013 to over 44
Gton/year in 2040, absent
regulatory interventions.
Such an increase would
seriously put environmental
sustainability at risk.

GLOBAL CO2 EMISSIONS

31,6
GTON

45

2013
Source: World Energy Outlook, IEA 2015

2040

40

35

44
GTON

+40%

AVERAGE RESIDENTIAL ENERGY CONSUMPTION:  
Western Europe

Source: IEA 2015 and in-house estimates

• In Europe,
thermic comfort
accounts for 30%
of total energy
consumption.

• 80% of residential
energy 
consumption
is for thermic 
comfort.

Analysing Europe alone, 
energy consumption and the 
related emissions are caused 
by three main areas: 23% is 
attributable to the industrial 
sector, 26% to transportation, 
and 30% to domestic and 
commercial thermic comfort.

Thermic comfort is particularly
important in residential energy
consumption. On average, final
energy consumption for 
domestic heating represents 
approximately 67% of total 
consumption, and increases up 
to 80% if energy consumption 
for water heating is 
considered.

ENERGY CONSUMPTION
IN EUROPE BY SECTOR

Source: Enerdata 2015 and in-house estimates

1%

13%67%

17%

2%

53% 47%

END-USE
EFFICIENCY

OTHER

30% 21%

THERMIC  
COMFORT

OTHER

23% 26%

INDUSTRY TRANSPORTATION

THERMIC COMFORT

Electronics, 
cooling
and other minor
appliances

Water heatingHeating

White appliances
and kitchenware

Lighting



22 23

COMPANY PROFILE

EFFICIENCY PEOPLE AND PLACES BRANDS AND PRODUCTS

COMPANY PROFILE

EXCELLENCEIDENTITY

The world’s energy consumption is increasing, and with it CO2

emissions: the planet’s environmental sustainability is at risk.

The global scenario 

AREAS OF INTERVENTION
TO CURB CO2

Source: World Energy Outlook, IEA 2015

• Energy efficiency
represents the  
main intervention
to curb CO2.

THE ENERGY CHALLENGE
IN THE SECTOR
OF THERMIC COMFORT

Every year, both domestic
and commercial global
consumption of primary
energy increases
proportionally to the social,
economic and industrial
development of emerging
countries, and adds to
the already significant
consumption of Western
countries.

According to the 2015 report
of the International Energy
Agency, if we consider the total
number of possible areas of
intervention for curbing CO2

emissions, 53% derives from
the energy efficiency of 
products used by end users.
More efficient products can
contribute to substantially
reducing the forecast increase 
in annual emissions.

• Rising
consumption
causes higher
CO2 emissions.

The most recent estimates
on the amount of global CO2

emitted into the atmosphere,
as a direct consequence
of energy consumption,
show an increase from 31.6
Gton/year in 2013 to over 44
Gton/year in 2040, absent
regulatory interventions.
Such an increase would
seriously put environmental
sustainability at risk.

GLOBAL CO2 EMISSIONS

31,6
GTON

45

2013
Source: World Energy Outlook, IEA 2015

2040

40

35

44
GTON

+40%

AVERAGE RESIDENTIAL ENERGY CONSUMPTION:  
Western Europe

Source: IEA 2015 and in-house estimates

• In Europe,
thermic comfort
accounts for 30%
of total energy
consumption.

• 80% of residential
energy 
consumption
is for thermic 
comfort.

Analysing Europe alone, 
energy consumption and the 
related emissions are caused 
by three main areas: 23% is 
attributable to the industrial 
sector, 26% to transportation, 
and 30% to domestic and 
commercial thermic comfort.

Thermic comfort is particularly
important in residential energy
consumption. On average, final
energy consumption for 
domestic heating represents 
approximately 67% of total 
consumption, and increases up 
to 80% if energy consumption 
for water heating is 
considered.

ENERGY CONSUMPTION
IN EUROPE BY SECTOR

Source: Enerdata 2015 and in-house estimates

1%

13%67%

17%

2%

53% 47%

END-USE
EFFICIENCY

OTHER

30% 21%

THERMIC  
COMFORT

OTHER

23% 26%

INDUSTRY TRANSPORTATION

THERMIC COMFORT

Electronics, 
cooling
and other minor
appliances

Water heatingHeating

White appliances
and kitchenware

Lighting



24 25

COMPANY PROFILE

EXCELLENCEEFFICIENCY PEOPLE AND PLACES BRANDS AND PRODUCTSIDENTITY

COMPANY PROFILE

IN 2015 WE REACHED 47%.

By 2020, the Group aims to carry  
out 80% of its business with
high-efficiency or renewable energy 
solutions.
Ariston Thermo’s ability to combine 
energy efficiency, innovation
and design, is contributing to shape 
the future of thermic comfort.

HYPOTHETICALLY REPLACING THE AVERAGE EUROPEAN SYSTEMS WITH HIGH-EFFICIENCY  
ARISTON THERMO PRODUCTS AND THOSE USING RENEWABLE ENERGY WOULD HAVE THE FOLLOWING 

POTENTIAL IMPACT:

Highly energy-efficient products may contribute decisively
to the reduction of energy consumptions without sacrificing comfort.
Ariston Thermo, with its own solutions, intends to play a major role in this scenario.

(1) Based on the primary energy consumption data, considering the average installed base in the EU, mainly consisting in electric and gas-fired products.

A significant contribution

OBJECTIVE:
ENERGY EFFICIENCY

500 kWh (approximately)

230 mln

For a total exceeding

1.000 TWh

180 mln

5.000 kWh (approximately)

The replacement of existing systems in Europe with new,
high-efficiency or renewable Ariston Thermo technologies  

would allow for energy savings of 35%(1) on average  
without reducing comfort.

WATER HEATING

of energy savings for each product
multiplied by

of energy savings for each product
multiplied by

products products

equal to

SPACE HEATING

CO2 ABSORBED ANNUALLY
BY 30 MILLION HECTARES
OF TREES, EQUAL TO THE

SURFACE OF ITALY

(1 ha = 500 trees, 1 tree absorbs
12 kg of CO2 per year)

ANNUAL ENERGY
CONSUMPTION OF  

85 MILLION
CARS

(B-segment car travelling
15,000 km per year)

ANNUAL ENERGY
OUTPUT OF 260 THERMIC

POWER PLANTS

(800 MWp power plant, operating
5,000 hours per year)

Ariston Thermo has made energy efficiency the pillar
of its long-term strategy for sustainable growth, aware

of the impact that its own industrial activities cause
in terms of energy consumption and the resulting

emissions into the atmosphere.
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Ariston Thermo sees the future of thermic comfort as a true domestic ecosystem 
and is committed to the development of connected applications and services which 
contribute to maximise power conservation for customers and its support network.

The future of thermic comfort

CONNECTIVITY:  
COMFORT AND SAVINGS

For heating

Ariston Thermo offers connectivity solutions for thermic comfort 
management by consumers and after-sales partners. 
The new remote control applications for space and water heating 
systems enable individual thermic management at any time 
from anywhere, providing savings on energy bills and the benefits 
of an advanced and effective customer support service.

For water heating

CONNECTIVITY AT THE SERVICE OF A DOMESTIC ECOSYSTEM

REMOTE CONTROL  AND PROGRAMMING
Ariston Thermo also allows the remote control of water heaters.  
The new control and programming functions for our hot water systems 
ensure easy management of the number of showers available daily,  
for the entire week.

Ariston Thermo believes in the 
concept of a “domestic ecosystem”. 
That is, a single environment where 
the objects communicate with one 
another and with customers to offer 
exceptional user experience while 
ensuring the highest level of safety 
and energy efficiency. 
Network management of ecosystem, 
through a single simple and intuitive 
interface, not only enables control 
of each individual system, but also 
provides monitoring in order to avoid, 
for example, blackouts due to power 
overloads or to take advantage 
of discounted electricity rates 
at certain hours or to maximise use 
of personal photovoltaic solar power.

A peek at the future

MAXIMUM COMFORT, ALWAYS AND EVERYWHERE
Ariston Thermo expands its connectivity service by offering smart  
thermostats and by equipping some of its products with integrated  
Wi-Fi technology. The smartphone App enables simple, intuitive 
and functional remote management of home heating systems. 
At any time, users can take control of their home heating system, 
check on its operation and adapt it to their specific needs.

SAVINGS AT YOUR FINGERTIPS
The remote control system goes beyond traditional powering-on, temperature 
control and time programming operations, and includes continuous energy 
consumption reporting. Through these tools Ariston Thermo is able to 
guarantee savings of up to 25%* with greater awareness of energy consumption.

ENERGY CONSUMPTION REPORTS
Constant monitoring of consumption for water heaters combined with 
detailed reports opens new perspectives in terms of saving money 
and protecting the environment.

WORRY FREE GUARANTEE
The Ariston Thermo remote control platform opens its doors to a whole new 
service for support and maintenance centres, maximising the effectiveness  
of its technicians’ interventions and providing a cutting-edge offering.  
Indeed, our customers can contact our authorised service technicians,  
who, through a dedicated web portal, can monitor all products in real time  
and provide prompt maintenance service in the interest of customers’  
well being and safety.

Note: * Comparison between a condensing boiler without a programmable thermostat or programming with constant temperature and a condensing boiler controlled by Ariston NET. 
The saving calculation is based on an average requirement of energy of 16,800 kWh/year for a detached house, 100 m2, with radiators, class F, located in Milan, with an annual heating 
expenditure of about 2,000 Euros and 0.093 Euro/kWh energy cost.
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Passion for excellence

BEYOND CUSTOMERS’
EXPECTATIONS
Our goal is to ensure our customers’ satisfaction, understanding their needs 
and exceeding their expectations, in order to make them our best promoters.

PRODUCT 
QUALITY

Our objective is to satisfy customers 
with our high performance and highly 
energy efficient products, which are 
functional, reliable, durable and that  

present limited installation and  
maintenance costs. Laboratory tests, 

dynamic simulations and total 
traceability guarantee Quality  

of products.

SUPPLIER 
QUALITY

Criteria used to select suppliers 
for raw materials and components 
and our development and planning 
projects designed with them guarantee 

Ariston Thermo quality standard 
certification and compliance.

QUALITY 
IN SALES 

AND AFTER-
SALES SERVICES

A continuing professional growth 
path has been developed for our sales 

network covering product awareness  
and knowledge of the most advanced 
installation configurations. Customer 

support management processes  
have been standardised to provide 

constantly improved levels 
of service.

QUALITY  
OF MANUFACTURING 

PROCESSES
The Group’s manufacturing plants are involved 

in a continuous process of performance and Quality 
verifications, to be viewed as an approach toward  

on-going improvement of each aspect of our production  
and plant maintenance. Our implementation of the World 

Class Manufacturing (WCM) programme to integrate  
flexibility, control of processing times and a reduction  

of manufacturing costs is broader than ever. In the same 
manner, the Lean Six Sigma methodology enables  

us to reduce the variability of manufacturing  
processes through training and the identification 

of specific professional figures, now also with 
Master Black Belt level.

All of our efforts and measures taken to improve corporate processes are aimed at offering our 
customers products’ Quality and excellent pre- and after-sales services. Our objective, supported 
by our commitments and investments in recent years, is that of exceeding our customers’ 
expectations, and thus creating the conditions that will make them our most fervent supporters.

As a demonstration of the attention the Group gives to our end customers, we have progressively 
extended the Net Promoter Score - a listening project where consumers are called upon to evaluate 
our products and services - to all of our markets. This analysis method involves our customers 
rating their satisfaction from 0 to 10, which will contribute to setting a recommendation index 
for our products and services, enabling the Group to act on them and grow.

COMPANY PROFILECOMPANY PROFILECOMPANY PROFILE

We listened to over 30,000 consumers in the last 
three years to improve our products and services. 
Our long-running habit of listening to our customers 
through market research and focus groups is  
an integral part to our pursuit of excellence:  
they give witness to the high Quality of our brands  
and products and thanks to them Ariston Thermo 
is able to continuously improve.
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The main advantages of WCM in Ariston Thermo:

• Customers receive a high-Quality product and service  

ensuring immediate feedback

• Operators receive better training and work in a  

more comfortable and safer environment

• Significant reduction of the environmental impact of the plants

• Energy efficiency is systematically monitored

• Optimised procurement of raw materials, rotation of inventories and work shifts

• More effective internal handling of raw materials and more  

efficient external transportation

Ariston Thermo is applying the WCM method to its plants to constantly improve
manufacturing productivity as well as ensure product Quality and maximum flexibility
in meeting customers’ demands.

Industrial excellence

WORLD CLASS 
MANUFACTURING
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WORLD CLASS MANUFACTURING

WCM  
AT GROUP PLANTS

The WCM methodology, implemented 
in the Group’s plants since 2010, 
provides an integrated system 
of standardized tools for the 
organisation of the production lines. 
It provides a common language 
enabling the standardisation 
of processes in all of the Group’s 
plants, in each part of the world, 
eliminating waste and improving 
quality, safety, environmental protection 
and the involvement of our people.

METHOD
WCM has enabled the use 
of automation to be extended and, 
regarding line performance evaluation, 

to move on from a simple review of 
malfunctions to a systematic analysis 
of processes based on more detailed 
criteria and aimed at fault prevention.
The proper comparison of our 
plants, in their productivity and cost 
containment and energy saving 
strategies, is ensured by the use 
of the same indicators, which enable 
us to highlight and therefore extend 
our know-how and best practices 
throughout the Group. The experience 
gained in the implementation 
of the WCM methodology in 13 plants 
permitted us to build, last year, 
a plant based on WCM production 
criteria of excellence, such as that 

in Hanoi, Vietnam.

THE PROCESS CONTINUES
WCM is a constantly evolving 
programme which, thanks to the 
contribution of everyone involved, is 
improving without stopping, as it acts 
as a driver of design, implementation 
and production. This is even more  
valid in light of recent European 
directives on eco-design for products 
(ErP) and on energy labelling, 
as they have given even more drive to 
the improvement of manufacturing 
processes and products dedicated to 
thermic comfort, one of the planet’s 
main energy-devouring industries.

All of our plants work at reducing 
waste and energy consumption, with 
solutions such as the use of recyclable 
plastic packaging, i.e. reusable, and 
significant investments such as the 
installation of a cogeneration system 
in Genga. Consumption monitoring 
is undertaken on each piece of 
machinery.

Automation has been extended 
from the systems for component 
delivery to the production lines up 
to the testing quality gates for semi-
finished products. The movement 
from human inspection to automatic 
control enables us to guarantee 
uniformity in compliance with 
production standards.

ENERGY SAVINGS EFFICIENCY AND PRODUCTIVITY

EXCELLENCE
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Ariston Thermo is applying the WCM method to its plants to constantly improve
manufacturing productivity as well as ensure product Quality and maximum flexibility
in meeting customers’ demands.

Industrial excellence
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WORLD CLASS MANUFACTURING

WCM  
AT GROUP PLANTS

The WCM methodology, implemented 
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malfunctions to a systematic analysis 
of processes based on more detailed 
criteria and aimed at fault prevention.
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well aware of the social responsibility of their actions.
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Scouting talent, developing careers

Determination, spirit of initiative and openness to different cultures are the characteristics 
that Ariston Thermo seeks when selecting new talents and that enhances in its own human 
resources, so that each can trace out their own most appropriate path towards growth. 
Investing in the growth of our people means investing in the development of our business.

THE VALUE OF PEOPLE People are at the core of Ariston Thermo’s commitment and one of its primary objectives is to extend its talent pool.  
This is why our attention for people translates in a careful selection process and in specific development activities,  

aimed at internal professional growth. The Group’s international reach provides us with a valuable exchange of knowledge, 
learning and values, resulting in a deeper understanding of constantly evolving markets and cultures.

The selection process, and especially 
Ariston Thermo’s investment in 
the construction of future growth 
paths, starts inside top Italian and 
international universities. 
This attention to young people 
is reflected by its guidance initiatives 
and not just to attract talents. 
For example, in 2015, Ariston Thermo 
invited 7 prestigious Italian universities 
to a challenge, which will continue 
into 2016. This same model will 
also be exported abroad. In the first 
assessment simulation, the top 20 
students were selected. These were 
then divided into 5 teams, which worked 
for two weeks on projects aimed 
at having their talents for creativity 
and innovation emerge along with 
their technical capabilities. A special 
opportunity of working as Manager-
for-a-Day will be given as a reward 
to the members of the winning team.

Ariston Thermo is always looking for new 
graduates in Engineering and Business, 
with excellent marks, great motivation, 
spirit of initiative, flexibility and strongly 
goal-oriented attitude. The ability 
to work in a team, an excellent knowledge 
of English and being computer literate are 
also essential requirements. 
The selection process for new graduates, 
often recruited during their university 
career, is based on individual interviews 
and use of assessment tools consistent 
with profiles sought. “Competency Based 
Interviews” (CBI) are being used more 
and more because this interview method 
enables measurement of those skills 
identified as key to excel in the Group, 
according to the corporate leadership 
model, which mirrors the Ariston Thermo 
values scale.

Work immediately, always learning. 
If internships are the main access 
channels to the Group, our 
international training programmes 
give new hires the chance to get to 
know processes and develop conduct 
that is consistent with corporate values. 
For new graduates who are gaining 
experience in the Group, the annual 
performance assessment becomes an 
opportunity to participate in and plan 
their personalised growth path and 
professional career choices with their 
manager and the Human Resources 
department. Over time, Ariston Thermo 
has developed institutional programmes 
that accompany domestic, international 
and interdepartmental groups of 
professionals throughout their career 
- from recent graduates to managers - 
with the objective of strengthening their 
important skills for the development 
of business and organisational culture.

There is constant dialogue between Ariston Thermo and its young professionals. The Group is always attentive toward 
recognising and selecting the top young professionals on the job market. These candidates should have at least 2-6 years 

of experience in large international corporations and be ready to seize new growth opportunities. For these candidates we have 
prepared intensive development plans and specific training programmes, to enhance their time management, prioritizing and 
problem solving skills. Obviously, this is aside from their dealing with financial issues and using performance measurement and 
analysis tools. For those candidates who are assigned to manage a team for the first time, we have developed a specific training 

programme to support their abilities to achieve results not only personally, but also with the contribution of other members.

COOPERATION  
WITH UNIVERSITIES

AFTER  
GRADUATION

GROUP  
GROWTH PATHS

YOUNG PROFESSIONALS ARE THE MAIN CHARACTERS AT ARISTON THERMO

1 2 3

Integrity, People, Excellence, Customers and Sustainability  

are the cornerstones of Ariston Thermo’s universe—the principles

we believe in, and draw on, every day in our pursuit of excellence.

The Ariston Thermo universe turns on solid and enduring values.  

Values that the entire Group acknowledges.
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Assistance for disadvantaged 
families, orphanages and rest homes

Racold Thermo keeps the 
disadvantaged warm with the “Wake up 
Bucket Challenge” solidarity campaign. 
This initiative challenges the public 
to make films of themselves while 
pouring a bucket of lukewarm water 
over their heads and sharing the video 
on a dedicated web page. For every 
25 videos uploaded, Racold donated 
a water heater to a disadvantaged 
family or a charitable institution such 
as orphanages or rest homes in the 
Indian cities of Pune, Mumbai, Delhi, 
Bangalore and Hyderabad.

Economics and culture are the two pillars of the Aristide Merloni Foundation, 
serving its local area for over 50 years. 

Aristide Merloni Foundation

TOGETHER TO PROMOTE 
BUSINESS AND CULTURE

The Aristide Merloni Foundation - after being the main driver of the nomination 
of Fabriano as a UNESCO Creative City - remains a key player 
in the activities linked to this designation. In fact, in September 2015, 
Fabriano organised the UNESCO Creative Cities’ International Forum, 
which brought together representatives from 11 “UNESCO Creative Cities”. 
The meeting was an opportunity for a network of experience to be brought 
together to share cultural products from seven disciplines. 
In addition, Fabriano was also nominated to be host city for the upcoming 
UNESCO Creative Cities Network Annual Meeting for 2017.

“There is no value in the economic success of any industrial initiative,  

unless it is accompanied by a commitment to social progress”.

Aristide Merloni

The Aristide Merloni Foundation has always been committed to support and develop the organisational-entrepreneurial 
factor as the true driver of growth, whether for existing businesses or start-ups.

While last year’s Report on Entrepreneurship in the Marche Region highlighted an abundance of initiatives supporting 
new business start-ups and the lack of support measures for their development, in 2015 attention focussed on funding 
opportunities available for investments in innovation and internationalisation. Indeed, in the presence of Rt Hon. Enrico 
Letta, the Orizzonte Europa Report was presented. This report, which resulted from a survey of a sample of 130 businesses, 
describes how European funds are used and the advantages of making use of this source which promotes investment 
decisions, requires programming over the medium- to long-term, stimulates technological modernisation, encourages 
diversification and the joining of knowledge especially with the participation in business networks.

In cooperation with Confindustria Ancona, Aristide Merloni Foundation launched the Missione impresa project, a Workshop 
on Entrepreneurship promotion for 25 companies open to change and innovation, an opportunity for reflection 
on what it means to be entrepreneurs today and even more important in future.
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IN SUPPORT OF ENTREPRENEURSHIP

TURKEY

INDIA

PROJECTS FOR CULTURE

Attention to the needs of local communities, in all of the countries where the Group 
operates, is a necessary requisite for our doing business. Here are some examples  
of initiatives we took in 2015.

Support for local communities

SOCIAL  
RESPONSIBILITY

abandoned, ignored, abused or 
disadvantaged children. The heating 
systems are intended for the 
Children’s Village, comprising small 
family shelter homes where children 
and kids can grow up in a protected, 
loving and healthful environment, 
with the objective of giving all of these 
children a chance for a decent future.

Support for young talents

Ariston Thermo Romania supports 
young talents by offering financial aid 
to the Romanian delegation for the 
World Robot Olympiad in Qatar. 
This successful educational 
programme has stimulated the 
interest of science students. Ariston 
Thermo Romania decided to support 
the “Stellar Robots” team, composed 

of three students between 9 and 11 
years old. This team built 
its application in just two hours 
and not only was judged as the top 
qualifier in Romania’s history, but it 
also earned a position in Europe’s top 
10 and the world’s top 50 and brought 
back new and brilliant ideas to its 
home country in pursuit of the dream 
of being able to improve people’s 
quality of life through technology.ROMANIA

A safe place for children

Turkey Ariston Thermo donated 
water heaters to the Turkish 
Foundation for Children in Need of 
Protection (TKMCV), contributing to 
the improvement of this voluntary 
organisation aimed to protect 



38 39

COMPANY PROFILECOMPANY PROFILECOMPANY PROFILE

EXCELLENCE PEOPLE AND PLACES BRANDS AND PRODUCTSIDENTITY EFFICIENCY

COMPANY PROFILE

Assistance for disadvantaged 
families, orphanages and rest homes

Racold Thermo keeps the 
disadvantaged warm with the “Wake up 
Bucket Challenge” solidarity campaign. 
This initiative challenges the public 
to make films of themselves while 
pouring a bucket of lukewarm water 
over their heads and sharing the video 
on a dedicated web page. For every 
25 videos uploaded, Racold donated 
a water heater to a disadvantaged 
family or a charitable institution such 
as orphanages or rest homes in the 
Indian cities of Pune, Mumbai, Delhi, 
Bangalore and Hyderabad.

Economics and culture are the two pillars of the Aristide Merloni Foundation, 
serving its local area for over 50 years. 

Aristide Merloni Foundation

TOGETHER TO PROMOTE 
BUSINESS AND CULTURE

The Aristide Merloni Foundation - after being the main driver of the nomination 
of Fabriano as a UNESCO Creative City - remains a key player 
in the activities linked to this designation. In fact, in September 2015, 
Fabriano organised the UNESCO Creative Cities’ International Forum, 
which brought together representatives from 11 “UNESCO Creative Cities”. 
The meeting was an opportunity for a network of experience to be brought 
together to share cultural products from seven disciplines. 
In addition, Fabriano was also nominated to be host city for the upcoming 
UNESCO Creative Cities Network Annual Meeting for 2017.

“There is no value in the economic success of any industrial initiative,  

unless it is accompanied by a commitment to social progress”.

Aristide Merloni

The Aristide Merloni Foundation has always been committed to support and develop the organisational-entrepreneurial 
factor as the true driver of growth, whether for existing businesses or start-ups.

While last year’s Report on Entrepreneurship in the Marche Region highlighted an abundance of initiatives supporting 
new business start-ups and the lack of support measures for their development, in 2015 attention focussed on funding 
opportunities available for investments in innovation and internationalisation. Indeed, in the presence of Rt Hon. Enrico 
Letta, the Orizzonte Europa Report was presented. This report, which resulted from a survey of a sample of 130 businesses, 
describes how European funds are used and the advantages of making use of this source which promotes investment 
decisions, requires programming over the medium- to long-term, stimulates technological modernisation, encourages 
diversification and the joining of knowledge especially with the participation in business networks.

In cooperation with Confindustria Ancona, Aristide Merloni Foundation launched the Missione impresa project, a Workshop 
on Entrepreneurship promotion for 25 companies open to change and innovation, an opportunity for reflection 
on what it means to be entrepreneurs today and even more important in future.

38 39

IN SUPPORT OF ENTREPRENEURSHIP

TURKEY

INDIA

PROJECTS FOR CULTURE

Attention to the needs of local communities, in all of the countries where the Group 
operates, is a necessary requisite for our doing business. Here are some examples  
of initiatives we took in 2015.

Support for local communities

SOCIAL  
RESPONSIBILITY

abandoned, ignored, abused or 
disadvantaged children. The heating 
systems are intended for the 
Children’s Village, comprising small 
family shelter homes where children 
and kids can grow up in a protected, 
loving and healthful environment, 
with the objective of giving all of these 
children a chance for a decent future.

Support for young talents

Ariston Thermo Romania supports 
young talents by offering financial aid 
to the Romanian delegation for the 
World Robot Olympiad in Qatar. 
This successful educational 
programme has stimulated the 
interest of science students. Ariston 
Thermo Romania decided to support 
the “Stellar Robots” team, composed 

of three students between 9 and 11 
years old. This team built 
its application in just two hours 
and not only was judged as the top 
qualifier in Romania’s history, but it 
also earned a position in Europe’s top 
10 and the world’s top 50 and brought 
back new and brilliant ideas to its 
home country in pursuit of the dream 
of being able to improve people’s 
quality of life through technology.ROMANIA

A safe place for children

Turkey Ariston Thermo donated 
water heaters to the Turkish 
Foundation for Children in Need of 
Protection (TKMCV), contributing to 
the improvement of this voluntary 
organisation aimed to protect 



BRANDS AND PRODUCTS
Brands of excellence and high-performance
and low-consumption products.



BRANDS AND PRODUCTS
Brands of excellence and high-performance
and low-consumption products.



43

EXCELLENCE BRANDS AND PRODUCTSIDENTITY EFFICIENCY PEOPLE AND PLACES

42

COMPANY PROFILECOMPANY PROFILECOMPANY PROFILECOMPANY PROFILECOMPANY PROFILE

We constantly improve ourselves, with dedication, passion and attention
to details. We believe that technologies, energy performances 

and our products’ Italian design can improve the quality of life of our consumers.  
This is the source of inspiration which guide us towards a future  

in which comfort is sustainable and intelligent.
We are ready to offer you the best solutions to simplify everyday life,  

because Ariston comfort is always on.

Ariston products are designed to meet the needs of modern life.
A wide line of smart water heaters, boilers and heat pumps including an integrated 

range of solar systems and apps for remote control.

For more than 50 years we have been entering the homes of families  
who choose Ariston to improve and simplify their everyday life.

COMFORT ALWAYS ON

HOT WATER HEATING RENEWABLE AIR CONDITIONING 

WATER HEATERS
Ariston is a leader in water heating, with a complete 
range of high efficiency electric and gas-fired water 
heaters, always inspired by the Italian design. 
Fast water heating capacity and total safety 
for products that are constantly more smart, capable 
of learning users’ habits and optimising consumption.

BOILERS
Ariston is an international leader in heating with  
a range of condensing boilers that represent  
the industry’s top technological evolution.  
The integration of advanced temperature control  
and remote control systems enables the operation  
of these systems to be optimised with great  
simplicity, creating comfort and energy savings.

RENEWABLES
Ariston heat pumps are reaching new efficiency 
standards by using the heat of the air as a renewable 
source to obtain maximum thermic comfort 
and reduce energy consumption.
Ariston solar collectors and thermic systems 
are complete and renewable solutions, which capture 
energy from the sun to ensure true well-being:  
quality of life in harmony with the environment.
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Premium heating solutions with first-class support.

A global pioneer in heating, Elco proposes smart solutions

and technologies designed to meet the needs of any domestic

and commercial project, ensuring maximum energy saving.

Elco integrates high-quality consulting, products,  

systems and services in a comprehensive proposition  

meeting the exact needs of its customers.

Chelsea FC’s training ground in Cobham (UK).
Four R3604 gas-fired condensing boilers as part of a 4,000 kW 
low temperature hot water (LTHW) plant room. 
The R3604 boilers were chosen because of their high 
efficiency and low NOx levels, advantages that set them at the 
top of their class.

Aerotop S tested at our “Lab House” in Hechingen, 
Germany. 
We perform dynamic testing of user conduct, just as we 
test specific climatic conditions. The system is tested using 
the same configuration found in the user’s home with 
software simulating the outdoor environment.

A complete range  
of high quality products.

A customer service  
available 24/7/365.

AQUATOP S
Ground source heat pump
Energy Efficiency A+++ 
Ultra-quiet
Free thermic energy 
Suitable for all homes 
Lower running costs

Very high efficiency commercial solutions

Experts in system integration

Some innovative products launched by Elco in 2015

THISION S PLUS
Gas fired, wall hung
condensing boiler
Energy Efficiency A+
Unbeatable efficiency 
Reduced noise
Low NOx emissions 
Versatility in installation
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For more than a century Chaffoteaux has been making the difference 

by giving access to thermic comfort to millions of people every day.

Precursor in the development of multi-energy solutions, Chaffoteaux

is proud to share its most modern technological innovations 

for environmental protection and energy savings with its customers.

MIRA C HYBRID
Designed to reduce energy consumption, 
by combining the technology 
of a gas-fired condensing boiler 
and an air/water inverter technology 
heat pump (HP). Energy Manager, the 
smart heat management system, gives 
top performance from an ecological 
standpoint.

ARIANEXT R
This is the new line of heat pumps. 
Arianext R provides heating and  
cooling for optimal thermic comfort, 
summer or winter. More than 70%  
of the required heat over the year  
is met by the heat pump, using 
the air as a renewable, inexhaustible  
and free resource.

AQUANEXT PLUS
Offers top energy-efficient  
performance. Actually, Aquanext Plus 
produces hot water using the outside  
air as a heat source, even under adverse 
weather conditions: maximum comfort 
with minimum energy consumption 
is therefore ensured.

Chaffolink is an innovation providing worry-free  
safety in a heating system always monitored  

by the user and the Customer Support Centre.

We develop multi-energy solutions to promote the use of renewable  
energy sources and reduce the environmental impact of our products.

UP TO 70%
ENERGY SAVING

GAS SUN AIR ELECTRICITY
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ATAG’s main strength is 
the attention for efficiency 
without giving up comfort, 
by means of cutting edge 
technology products.

“Product Quality is our key-driver.
For 7 years in a row, the ATAG boiler 
is chosen to be Best boiler in Holland
according to “Consumentenbond”
(Dutch Consumers Union).

ATAG manufactures boilers with the  

triple “I” - innovative, iconic and 

intelligent - capable of achieving  

the best levels of efficiency in Europe  

with the lowest emissions.

Unrivaled quality and innovation are the key values enabling  

ATAG Heating to obtain efficiency levels that are rewarded  

on the high efficiency boiler market.

Reborn everyday with hot water. Racold is Ariston Thermo Group’s  

leading water-heating brand in India, offering a comprehensive  

range of electric, gas, and solar water heaters.

Google India rewarded Racold as an example  
of a business that distinguished itself by its  
innovative use of the Internet to expand its  
business: not only does Racold use its on-line  
platform to market its products in India and in other 

markets, such as Bangladesh and Sri Lanka, but 
it also incisively and vigorously sends messages  
on efficiency and energy savings for a category 
of products that create relatively low emotional 
involvement such as water heaters.

For the fifth year in 
a row, the Bureau of 
Energy Efficiency (BEE) 
awarded Racold first 
prize for the category 
of electric high energy 
efficiency water heater 
manufacturers.

2015, A YEAR OF SUCCESSFUL 
COMMUNICATIONS

500,000 fans in : the highest result for any water heater brand in the world
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An innovative and reliable offering in a broad and renewed range 
of burners from 11 kW to 80 MW

Customized solutions capable of meeting every request  
for industrial processes and residential 

and commercial heating.

More than 250 electric appliance manufacturers
in over 100 countries have chosen Thermowatt’s expertise,

Quality, reliability and relentless innovation.

• The robust design and architecture 
of the entire range ensure total reliability 
even under the most extreme operational 
conditions.

• Advanced power controls, variable 
geometry flame, and versatility in the use 
of liquid, gas or biomass-derived fuels make 
the burners easy to adapt to any application.

• The ability to innovate along with cutting-
edge technological solutions that distinguish 
all range products arise from a constant 
commitment to research and development.

• The philosophy committed to continuous 
product improvement enables us to offer 
a completely renewed range with burners 
up to 80 MW.

Our international sales and customer 
service network provide designers, installers 
and end users fast and effective pre- 
and after sales services.

• Original spare parts are available at short 
notice anywhere in the world.

For over 50 years, Thermowatt  
has been synonymous with quality  

and reliability. Care for details,  
competence and flexibility  

have made Thermowatt the perfect  
partner for the top manufacturers  

of domestic and commercial devices.

• Storage Water Heaters • Commercial Water Heaters  
• Instantaneous Water Heaters • Solar Water Heaters

Electric Water Heaters
• Washing Machines • Ovens • Dryers 
• Dishwashers • Professional Laundry Equipment

• Plastics • Industrial Processes • Oil & Gas 
• Chemicals and Pharmaceuticals • Hazardous Areas (ATEX)

Appliances

Industrial ApplicationsProfessional Applications 
• Food Service • Coffee Machines • Steam  
• Professional Ovens • Refrigerators
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CENTRAL OFFICES

Ariston Thermo
Viale Aristide Merloni, 45
60044 Fabriano (AN) Italy
T. +39 0732 6011

Via Broletto, 44 
20121 Milano (MI) Italy

public.relations@aristonthermo.com 
aristonthermo.com

COMPONENTS DIVISION

Thermowatt brand
Thermowatt spa
Via S. Giovanni Battista, 21
60011 Arcevia (AN)
Italy
T. +39 0731 9881
info@thermowatt.com
thermowatt.com

BURNERS DIVISION

Elco, Cuenod, Ecoflam brands
Ecoflam Bruciatori spa
Via Roma, 64
31023 Resana (TV)
Italy
T. +39 0423 719500
contact@elco-burners.com
elco-burners.com
post@cuenod.com
cuenod.com
export@ecoflam-burners.com
ecoflam-burners.com

Elco brand
Elco Shared Services GmbH
Hohenzollernstrasse, 31
72379 Hechingen
Germany
T. +49 7471 187-0
info@de.elco.net
elco.net

Chaffoteaux brand
Chaffoteaux
5, rue Pleyel
Le Carré Pleyel
93521 Saint Denis Cedex
(Paris) France
T. +33 1 55 84 94 94
info@chaffoteaux.com
chaffoteaux.com

Racold brand
Racold Thermo Private Limited
Gat No : 264/265/374/376,
Chakan- Talegaon Road,
Chakan Pune,
Maharashtra India 410501
T. +91 2135 674700
F. +91 2135 674850/674851
marketing@racold.com
racold.com

THERMIC COMFORT DIVISION

Ariston brand 
Ariston Thermo spa
Viale Aristide Merloni, 45
60044 Fabriano (AN)
Italy
T. +39 0732 6011
info@aristonthermo.com
ariston.com

Atag brand
ATAG Verwarming Nederland B.V. 
Galileïstraat 27, 7131 PE 
Lichtenvoorde Postbus 105, 
7130 AC Lichtenvoorde 
T. +31 544 391 777 
F: +31 544 391 703 
info@atagverwarming.com 
atagverwarming.com 


